
Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,

Nonprofit organization volunteer
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Demo old hospital and create development plan for old hospital

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Wednesday, April 27, 2016 3:23:30 PMWednesday, April 27, 2016 3:23:30 PM
Last Modified:Last Modified:  Wednesday, April 27, 2016 3:32:01 PMWednesday, April 27, 2016 3:32:01 PM
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Reduce drug use in our area

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Wednesday, April 27, 2016 4:38:25 PMWednesday, April 27, 2016 4:38:25 PM
Last Modified:Last Modified:  Wednesday, April 27, 2016 4:42:08 PMWednesday, April 27, 2016 4:42:08 PM
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Q1: Small Business Development Projects (Select up to
two in each category)

Other (please specify)
better grocery store and a clothing store

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,
Other (please specify)
sell the hospital at a reasonable price

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

more businesses

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify) home owner

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Advertising and social media for the city.

Q8: Please tell us your community affiliations (Select up
to two in each category)

City leader, Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Wednesday, April 27, 2016 9:28:18 PMWednesday, April 27, 2016 9:28:18 PM
Last Modified:Last Modified:  Wednesday, April 27, 2016 9:32:37 PMWednesday, April 27, 2016 9:32:37 PM
Time Spent:Time Spent:  00:04:1800:04:18
IP Address:IP Address:  64.134.132.5164.134.132.51
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Wednesday, April 27, 2016 9:53:49 PMWednesday, April 27, 2016 9:53:49 PM
Last Modified:Last Modified:  Wednesday, April 27, 2016 9:59:23 PMWednesday, April 27, 2016 9:59:23 PM
Time Spent:Time Spent:  00:05:3400:05:34
IP Address:IP Address:  166.182.80.225166.182.80.225
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,

Nonprofit organization volunteer

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Thursday, April 28, 2016 5:12:52 AMThursday, April 28, 2016 5:12:52 AM
Last Modified:Last Modified:  Thursday, April 28, 2016 5:17:54 AMThursday, April 28, 2016 5:17:54 AM
Time Spent:Time Spent:  00:05:0200:05:02
IP Address:IP Address:  50.45.240.5950.45.240.59
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Main Street inprovements.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member , City leader

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Thursday, April 28, 2016 12:38:53 PMThursday, April 28, 2016 12:38:53 PM
Last Modified:Last Modified:  Thursday, April 28, 2016 12:41:51 PMThursday, April 28, 2016 12:41:51 PM
Time Spent:Time Spent:  00:02:5800:02:58
IP Address:IP Address:  97.82.121.24597.82.121.245
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify)
Quality controlled flea market at airport grounds, this
would allow visual marketing as well as encourage
people to clean up their properties by providing an
avenue for them to sell their debris to those that see it
as yard art or recyclable. Local artist and craftsman
can display and sell. Youth would gain the value in
marketing and entrepreneurship.

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,
Other (please specify)
Create jobs with the youth involving them in the
environment... River clean up, trail renovation, park
maintenance, etc.,... If they help build it they will be
less apt to damage it.

Q6: Other Ideas (Select up to two in each category) Other (please specify)
Can't be just two, it needs to be all of the above along
with other things such as community gardens , animal
care, wildlife enhancements and the list goes on.

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Small business development.

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Friday, April 29, 2016 7:50:41 PMFriday, April 29, 2016 7:50:41 PM
Last Modified:Last Modified:  Friday, April 29, 2016 8:19:54 PMFriday, April 29, 2016 8:19:54 PM
Time Spent:Time Spent:  00:29:1200:29:12
IP Address:IP Address:  67.44.192.9067.44.192.90
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify)
My wife and I are new to the area,..less than 2 years
but we absolutely love the area and all the people we
have met have been great, but what I consistently
hear from people is that there is a good ol boy
mentality when it come to business and the average
joe doesn't get much of an opportunity to be
prosperous. I think if given the opportunity many will
thrive and support the effort of stimulating the local
economy.
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Build engagement strategy for Cycle Oregon visitors

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

A regular Farmers / Flea market at the Airport Grounds or in the Millsite Park area.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Friday, April 29, 2016 8:24:15 PMFriday, April 29, 2016 8:24:15 PM
Last Modified:Last Modified:  Friday, April 29, 2016 8:45:36 PMFriday, April 29, 2016 8:45:36 PM
Time Spent:Time Spent:  00:21:2000:21:20
IP Address:IP Address:  70.210.150.10770.210.150.107
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,
Other (please specify)
Keep our Facebook page up to date, and promote
activities on the calendar. How about show casing a
local business once a month. Like something about
the business of the month or a special persons good
deeds, etc.

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify)
Think tourism and welcoming relocation to our towns
all year long.

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,
Other (please specify)
Create workshops that includes the youth and senior
population to work together. By doing so they will be
educating the youth, giving seniors opportunities to
share their knowledge and trades. Which then
becomes a reciprocal effect. We all win.

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Sunday, May 01, 2016 8:20:45 AMSunday, May 01, 2016 8:20:45 AM
Last Modified:Last Modified:  Sunday, May 01, 2016 8:47:12 AMSunday, May 01, 2016 8:47:12 AM
Time Spent:Time Spent:  00:26:2700:26:27
IP Address:IP Address:  71.94.255.5371.94.255.53
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Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Business involvement and Town image improvement.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,

Chamber of Commerce Member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,

Chamber of Commerce Member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Wednesday, May 04, 2016 2:49:42 PMWednesday, May 04, 2016 2:49:42 PM
Last Modified:Last Modified:  Wednesday, May 04, 2016 2:52:58 PMWednesday, May 04, 2016 2:52:58 PM
Time Spent:Time Spent:  00:03:1600:03:16
IP Address:IP Address:  68.118.47.25468.118.47.254
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Wednesday, May 04, 2016 3:00:11 PMWednesday, May 04, 2016 3:00:11 PM
Last Modified:Last Modified:  Wednesday, May 04, 2016 3:02:52 PMWednesday, May 04, 2016 3:02:52 PM
Time Spent:Time Spent:  00:02:4100:02:41
IP Address:IP Address:  68.118.32.20668.118.32.206
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Getting Main St up to par/code so new businesses will open. And, I-5 advertising.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Explore Urban Renewal opportunities,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Anything to positively influence youth.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Reduce drug abuse

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,
Other (please specify) County Commissioner
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population ,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan
,
Other (please specify)
Beautification of some of the trashier neighborhoods.
Particularly on highway 99.

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Other (please specify)
Hard to pick just 2 in this category because each is
worth looking into!

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Other (please specify)
Again this category hits everything that the city should
strive for!

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Business development

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street
,
Other (please specify)
Sadly, there are larger and more powerful forces
discouraging medical providers to locate here. People
will be forced to travel distances to acquire medical
services. Providers will be forming larger groups and
there are fewer incentives to maintain small town
private practices.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,
Other (please specify)
Our identity is established as a timber based
community. Trees/Nature are our Theme. Lots of
beautiful ways we can reflect the origins of our
community as producers of wood products.

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create positive and welcoming experience for Cycle
Oregon participants
,
Other (please specify)
I've participated in 6 Cycle Oregon's in rural parts of
the state...it is very memorable to cyclists when the
community rolls out the red carpet. The most
important thing is to have transportation from
camping site to business corridors. Cyclists want to
explore towns and spend $ but need help moving
about after they have finished their ride for the day.

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Wednesday, May 04, 2016 3:55:35 PMWednesday, May 04, 2016 3:55:35 PM
Last Modified:Last Modified:  Wednesday, May 04, 2016 4:25:54 PMWednesday, May 04, 2016 4:25:54 PM
Time Spent:Time Spent:  00:30:1800:30:18
IP Address:IP Address:  100.42.167.20100.42.167.20

PAGE 1: Your Opinion Counts!

#24

26 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,
Other (please specify)
Business fundamentals, economics, money
management, sales & marketing, creation of a
business plan and obtaining financing are not taught
or understood by our high school students. Minimum
wage increases to the 'threatened' $15 will be
devastating for hiring young employees.

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Main Street revitalization.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,
Other (please specify)
Our family is deeply invested in our
community...owning real estate, hiring people,
supporting schools, donating to many community
causes and doing our part to raise the standards for
all.
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Other (please specify)
All of the above. In our area with the drug epidemic
the way it is, it is more than important to engage our
youth with an egregious amount of fun, educational,
and philanthropic opportunity.

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

A local "community garden" where the local youth could volunteer by helping Maintain and even deliver God's to local 
elderly and disabled.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify)
Local parent terrified of our drug problem.
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Q1: Small Business Development Projects (Select up to
two in each category)

Other (please specify)
First of all the main roads thru MC, ie: Division , there
are a number of houses that either need to be
cleaned up and painted or razed. I am embarrassed
to have anyone come to my house and having them
drive by all the slum places. I am a business man and
in no way would I open a business with so much
disrepair on the main roads.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan
,
Other (please specify)
Demolish the whole block surrounding the old hosp.
on Division.

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify) We need more places to dine.

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,
Other (please specify)
Open the way for cannabis. With all of the evidence
for cannabis there is absolutely no reason for the
ignorant rhetoric from those who want to suppress it,
only for their own satisfaction.
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Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

The cleaning up of residences on and Main streets. Make the town look nice and that will bring business and visitors.
Face it, who wants to look at the rundown houses, buildings, empty lots, etc.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify)
As a former multiple business owner I know what I
look for. Unfortunately at this stage Myrtle Creek
would not be an area I would consider..
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Establish business/organization group for
brainstorming, networking

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Fixing up Main Street. Beautify

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify)
I manage the only low income affordable apartment
complex in myrtle creek
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Demolish the old hospital

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,

Nonprofit organization volunteer
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Reduce drug abuse

Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify)
Deliver the News Review and I see alot that people
do, that they think no one is watching or they just dont
care because they are so out there on drugs.
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify)
Sign for small businesses in town

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Work to developer hotel for visitors

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,
Other (please specify)
The drugs are really horrible in the neighborhood
behind wiggins

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Nonprofit organization volunteer,

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population ,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Explore Urban Renewal opportunities,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,
Other (please specify)
I keep seeing business start up and fail. It would be
great to see some sort of mentorship program for new
businesses. Particularly from a mentor that has
experience with online sales.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,
Other (please specify)
We need some way to engage the community and
bring them into the discussion.

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan
,
Other (please specify)
I would encourage not just a mass inventory but
some sort of tax break or incentive plan to help small
businesses get off the ground their first 3 years.

Q4: Visitor Engagement (Select up to two in each
category)

Other (please specify)
Leverage marketing efforts by promoting several
businesses at once, perhaps with package deals
offered at the casino.

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,
Other (please specify)
Whatever you decide to do, it needs to involve youth
leadership with real responsibilities. We have to train
up the next generation of leaders.
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Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,
Other (please specify)
Volunteer database, something along the lines of a
social media network perhaps? I'm thinking you go
out to every residence in Myrtle Creek and ask them
what they need help with or what they're willing to
help people on their block with. Perhaps a "sharing"
model (see "sharing economy" on wikipedia)

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

connecting students with opportunities to learn and be trained

Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify) School Board

45 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population ,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Summer Festival

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,

Small business owner
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

work with old hospital owner to sell the hospital so that it could be demolished and the area used for crating something 
worthwhile for the community.
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,

Nonprofit organization volunteer
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

More events for families and children. The more the families get invested in the activities, the more they will step up in 
the community.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Create positive and welcoming experience for Cycle
Oregon participants
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) Other (please specify)
all above are worthy to look into!

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Bringing more events to involve the community!

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Attracting new businesses to our community

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,

Chamber of Commerce Member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Thursday, May 05, 2016 2:23:52 PMThursday, May 05, 2016 2:23:52 PM
Last Modified:Last Modified:  Thursday, May 05, 2016 2:28:45 PMThursday, May 05, 2016 2:28:45 PM
Time Spent:Time Spent:  00:04:5300:04:53
IP Address:IP Address:  100.42.164.138100.42.164.138

PAGE 1: Your Opinion Counts!

#49

55 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan
,

Undergo mass inventory of properties and create
database of available properties for sale/lease

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Fill empty buildings

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Thursday, May 05, 2016 3:22:29 PMThursday, May 05, 2016 3:22:29 PM
Last Modified:Last Modified:  Thursday, May 05, 2016 3:28:52 PMThursday, May 05, 2016 3:28:52 PM
Time Spent:Time Spent:  00:06:2300:06:23
IP Address:IP Address:  166.176.56.176166.176.56.176

PAGE 1: Your Opinion Counts!

#50

56 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Build engagement strategy for Cycle Oregon visitors

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Thursday, May 05, 2016 4:39:38 PMThursday, May 05, 2016 4:39:38 PM
Last Modified:Last Modified:  Thursday, May 05, 2016 4:41:58 PMThursday, May 05, 2016 4:41:58 PM
Time Spent:Time Spent:  00:02:2000:02:20
IP Address:IP Address:  108.171.135.162108.171.135.162

PAGE 1: Your Opinion Counts!

#51

57 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street
,
Other (please specify)
Main street Myrtle Creek could be designated a
historic district. Look at the dates on the old Rice and
Shirtcliff buildings. Grants could be applied for to fix
up and attract small businesses and artisans to the
area. For a town on the main North/South West coast
corridor, the lack of progression is astounding. Until a
"major" employer takes up residence in the South
County, the main source of revenue is I-5 and the
thousands of people that pass by every day.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Other (please specify)
Right now what reason do people have to come to
MC? Pretty soon they will take the 106 exit to acquire
their "legal" drugs. That is the only reason. A handful
of people come to play golf, stop at SOCO or get fuel
for their vehicle. The DQ attracted generations of
families on their way to Disneyland, but that is slowly
coming to an end. People from MC wear the saying
"South County" like its a badge of honor. In reality it is
a badge of shame. Lack of education, opportunities,
drugs and small mindness offers little help for MC to
progress forward into the 21st century. How come
Google has data storage facilities in Prineville? Les
Schwab still has their manufacturing and distribution
their as well. WHY? They are progressive. MC, on
the I-5 corridor is ten-fifteen years stuck in the past.
FACT
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Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,
Other (please specify)
Find an investor that will put in a Starbucks and micro
brewery. I don't think many people will be pulling off I-
5 to go to the Dollar General, but plenty will to get a
Starbucks coffee. A quality micro brewery with good,
reasonable priced food will also attract people. Main
Street is your attraction. Burn down the old hospital.
Pull off I-5, turn left, look for something on left side
and try to find a place to park. Again, people want
easy on off I-5 and a reason to come to MC. Go to
Silverton Oregon. Every major building has a mural of
some kind. Agreed they have 2 major attractions,
Oregon Gardens and Silver Falls State Park. China
Ditch and Big Lick Farm are NOT attractive in
anything more than a historical sense.

Q4: Visitor Engagement (Select up to two in each
category)

Other (please specify)
Again, all the above choices target a very specific
and minority group. "Come on kids, lets drive down
from Portland to see the China Ditch and Big Lick
Farm." NOT. Hey wife, would you like to drive down
to MC this weekend with our friends, stay at the
casino, Bill and I play golf and you and your BFF
enjoy downtown MC. YES. Cycle Oregon does NOT
come through MC every year. What wineries are in
the MC area that you have to drive through
downtown? Again, think of why people would want to
come to MC. Think Sisters, Newport Bay Front,
Seaside, Pendleton etc. The money is on I-5. People
just need a reason to come. And its not to purchase
their drugs.

Q5: Youth Engagement (Select up to two in each
category)

Other (please specify)
MC has one of the largest parks in Douglas County.
Think outside the box. The summer festival does not
attract anything off I-5. It is a poor excuse for all the
"less fortunate" to gather, swap drugs and cause
problems. Little Brownsville Oregon host the Oregon
Country Music Festival. Sweet Home has the Country
Jam. Again, it is the lack of leadership and progress
that keeps MC stuck in the past. MC can be a
destination community and still have its small town
charm. San Diego has a whiffle ball tournament that
attracts people from across the nation. Millsite park is
a diamond in the rough for the amount of possibilities
that it could host, but the city "leaders" want nothing
to do with progression.
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Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,
Other (please specify)
With the city council agreeing to allow a marijuana
dispensary, you will never get rid of the drug abuse.
A poor, uneducated reaction to gain tax dollars by
allowing a gateway drug to be openly sold in MC will
make the drug problem worse. Condemn Main
Street, create a historic district, take over ownership
of the buildings, renovate and attract small artisans
and businesses. Honestly, how many junk stores, hair
salons and insurance companies are there?

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

FIRE ALAN KUSLER
Re-evaluate city utilities and reduce costs to attract commerce.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify)
Property owner, tax payer, tired of small town thought
process citizen.
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,
Other (please specify)
Ecotourism is a multimillion dollar industry where folks
spend a lot of money. We need B&Bs, excellent food,
guides, etc.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Nature trail in city parks and creek improvement for salmon habitat

Q8: Please tell us your community affiliations (Select up
to two in each category)

Nonprofit organization volunteer,
Other (please specify) UCC teacher at SUHS
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Better signage to get tourists/passers-by off I-5 and into Myrtle Creek-Tri City.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Saturday, May 07, 2016 12:24:10 AMSaturday, May 07, 2016 12:24:10 AM
Last Modified:Last Modified:  Saturday, May 07, 2016 12:30:47 AMSaturday, May 07, 2016 12:30:47 AM
Time Spent:Time Spent:  00:06:3700:06:37
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,
Other (please specify)
Narcotic group meetings, outreach opportinities, and
homeless help

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan
,

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) More fun activities for all ages like cook outs and
games in the park
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,

Nonprofit organization volunteer

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Saturday, May 07, 2016 7:38:17 AMSaturday, May 07, 2016 7:38:17 AM
Last Modified:Last Modified:  Saturday, May 07, 2016 7:42:33 AMSaturday, May 07, 2016 7:42:33 AM
Time Spent:Time Spent:  00:04:1600:04:16
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Establish business/organization group for
brainstorming, networking

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Build engagement strategy for Cycle Oregon visitors

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Advertise

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, City leader

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Saturday, May 07, 2016 2:58:06 PMSaturday, May 07, 2016 2:58:06 PM
Last Modified:Last Modified:  Saturday, May 07, 2016 3:01:23 PMSaturday, May 07, 2016 3:01:23 PM
Time Spent:Time Spent:  00:03:1700:03:17
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member

COMPLETECOMPLETE
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,
Other (please specify) Get a Dutch bros

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

The renewal of downtown MC

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify) SU leadership member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Monday, May 09, 2016 9:30:55 AMMonday, May 09, 2016 9:30:55 AM
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Better Myrtle Creek

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Water park

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member , City leader

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Nonprofit organization volunteer, City leader

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

A family vacation

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify) Student

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Monday, May 09, 2016 9:30:50 AMMonday, May 09, 2016 9:30:50 AM
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, City leader

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Monday, May 09, 2016 9:31:39 AMMonday, May 09, 2016 9:31:39 AM
Last Modified:Last Modified:  Monday, May 09, 2016 9:35:27 AMMonday, May 09, 2016 9:35:27 AM
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Community Togetherness

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify) SUHS Leadership

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Monday, May 09, 2016 9:32:27 AMMonday, May 09, 2016 9:32:27 AM
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

tear down the old hospital

Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify) high school student

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Monday, May 09, 2016 9:31:38 AMMonday, May 09, 2016 9:31:38 AM
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify)
South Umpqua High School student and community
volunteer.

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Monday, May 09, 2016 9:34:06 AMMonday, May 09, 2016 9:34:06 AM
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Work to develop lodging facility/hotel for visitors

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Develop a cohesive look Downtown

Q8: Please tell us your community affiliations (Select up
to two in each category)

Nonprofit organization volunteer

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street
,

Establish business/organization group for
brainstorming, networking

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create positive and welcoming experience for Cycle
Oregon participants
,

Build engagement strategy for Cycle Oregon visitors

Q5: Youth Engagement (Select up to two in each
category)

Other (please specify)
Have to talked with the students to see what they are
interested in? You can build anything BUT...if the
young people are not interested if won't work.

Q6: Other Ideas (Select up to two in each category) Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety
,
Other (please specify)
The Vigilantes for Justice served Myrtle Creek for 33
plus years. They worked directly with the police
department.

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Making Main Street more appealing since vistors drive
right down Main Street to get to Tommy's Burgers.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member, Small business owner

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Monday, May 09, 2016 4:28:48 PMMonday, May 09, 2016 4:28:48 PM
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Eliminate the threat of the Pacific Connector Gas Pipeline

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Other (please specify)
Myrtle Creek is known as a little town with a huge
drug problem not only in the South County area but
in outlying areas and towns/cities as well. It's
reputation proceeds it, making it very difficult to be
appealing to visitors who know local history or news.
It can be a devastating stumbling block to attracting
new businesses or residents to the area. Another
issue that is huge is the cost of leasing buildings for
new business opportunities. The demographics at this
time do not allow room for extreme lease costs.
Businesses are unable to survive slow business
combined with the high rent. Property owners need to
adjust their mindset to believe it is better to have a
tenant at a lesser monthly rent initially to ensure new
business interest and success. Attention needs to be
drawn to positive changes, and community support of
new business coming into the area. Image
development and community marketing via social
networking, news, and other surrounding areas,
towns, cities support are necessary. Get involved in
helping other communities as well as ones own to
gain extended support from other sources and larger
groups of people. Network...

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program
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Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Cleaning up drugs/crime and filling vacant buildings and properties...

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,
Other (please specify)
Someone who loves both the people and the town of
Myrtle Creek and wants to see it be the beautiful and
successful destination for visitors, residents, and
businesses that it deserves to be.
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan
,
Other (please specify)
I'd like to see Myrtle Creek become known for its
colorful homes and businesses. Let's get really wild
with our colors and become the most colorful
community in Oregon. A very inexpensive way to
"brand" Myrtle Creek.

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

I propose to find 10 pledges of homeowners and 10 pledges from business owners that we paint our properties really 
crazy fun colors. I will start with my property. 306 NW Third Avenue
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify) Homeowner and volunteer
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Nonprofit organization volunteer
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,
Other (please specify)
Connect Youth with existing opportunities for and
creating recreation activities that are rural in their
nature and appreciate our location. Involve a multi-
generational process as there is a wealth of resource
in the people in this area. Involve schools.

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

inspiring children and youth to grow and take an interest in their area with all that it has to offer.
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify)
Small business owner, Chamber of Commerce, Non-
profit volunteer, teacher in local school, networker
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Main Street revitalization and boutique hotel development downtown

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street
,
Other (please specify)
Have a more open minded leaders.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Better use of city tax dollars for city maintenance.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify) Home owner
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Q1: Small Business Development Projects (Select up to
two in each category)

Other (please specify)
1. Develop Industrial Park at exit 103 for small
businesses. Attract small transportation/distribution
and manufacturing to specified industrial park. Divide
old Thoro built facility into individual industrial shops.
2. BUY and develop old hospital block downtown.
Tear down and rebuild into either new city/center
area or some different sized new downtown shops.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Other (please specify)
Amplify itself as moving forward, attract new
businesses that provide jobs, local opportunities. Stop
trying to be Napa Valley, its just not there yet.

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Other (please specify)
Create recreational Fishing and boating areas. How
about a boat launch site like they have in Roseburg,
maybe at the trestle, or up off Dole road.

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,
Other (please specify)
Apprentice programs at the new and improved
industrial park-see above. We need to direct our youth
to productivity and hope for a future. Programs to help
the ADHD and autistic young adults in our community
to obtain meaningful employment. Some of them are
pretty smart, but do not do well socially. ADHD and
autisim is on the rise across the US, and without a
path, these young people do drugs, get in trouble,
and end up in jail.
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Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,
Other (please specify)
Engage seniors as mentors. Many retired
professionals here. Why not use their experience to
gaining better paying jobs than working at Wall Mart
and the casino. Truck drivers, loggers, cooks, train
them to help fish on the coast, do senior care. Find
out who lives here and investigate possible mentors.

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Turn 103 Industrial park Thoro Built facility into smaller industrial shops for rent/lease.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify)
Was small business owner until 01/2016. Chamber
member until 2014.
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,
Other (please specify)
Have the business organization be made up of
business/building owners. IOW, someone who has a
stake in what's going on.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Other (please specify)
Most of the buildings in downtown are OK, just need
to fill them, not try to make M.C. into a Sisters or Caly
coastal town. Be ourselves. A Timber town. Inventory
should already be done by Real Estate people.

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify)
Create signage on I-5, but, also within town. ie, where
the other covered bridge, china ditch, etc are..

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population ,
Other (please specify)
Try to get more competent adults to work with kids.

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

To get business owners to ALL work together, not just a select few. Listen to all business owners ideas, not laugh at 
them.

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Thursday, May 12, 2016 8:12:51 PMThursday, May 12, 2016 8:12:51 PM
Last Modified:Last Modified:  Thursday, May 12, 2016 8:36:27 PMThursday, May 12, 2016 8:36:27 PM
Time Spent:Time Spent:  00:23:3600:23:36
IP Address:IP Address:  71.92.157.17471.92.157.174

PAGE 1: Your Opinion Counts!

#81

94 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,
Other (please specify) Loudmouth!
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Build engagement strategy for Cycle Oregon visitors

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population ,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Business

Q8: Please tell us your community affiliations (Select up
to two in each category)

City leader, Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,
Other (please specify)
Develop and implement easy to follow training in
offering superior customer service to small business
owners and their employees.

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,
Other (please specify)
Educate and promote local trails, country roads,
equestrian-hiking-mtn biking routes and other often
overlooked options in our surrounding forest as a
means to generate interest and use as part of our
area's current theme of nature as our neighbor ...

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Other (please specify)
Create signage on Main Street listing and showing
local businesses as well as attractions (covered
bridges, trails, parks, river access, farms, wineries,
etc) - possible even a cartoonized map of MC
highlighting the same things avail for purchase and to
display in local businesses ...

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,

Build an event calendar/activities calendar for youth
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Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population ,
Other (please specify)
Develop online community listings of work avail to
teens (yard work, house work, pet walking, errands,
spring cleaning, etc) by individual homeowners,
seniors, etc.

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Helping seniors

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

City leader
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,
Other (please specify)
Restoration of Myrtle Creek and the wetland
floodplain area associated with the 3 City parks
especially Mill Site as identified several years ago to
support salmon and tourism. Just as Yoncalla is doing
(News Review 5/12/16) having a beautiful natural
area to get out of your car and walk and enjoy and
learn about restoring salmon will bring people off the
freeway and they will more likely spend time shopping
and getting to know the town. The name of the
project was: "Coming Home".

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,
Other (please specify)
Already have one just need to act on it: Where Nature
is your Neighbor. Lots off opportunity including
increasing local/regional food that draws people with
the quality and uniqueness of what we have to offer.

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,
Other (please specify)
A consistent theme that supports Where Nature is
your Neighbor. And add canvas overhanging
rain/shade coverings on all front buildings that are the
same looks active and upbeat.

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,
Other (please specify)
Create new local attractions bring more activities to
town center
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Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,
Other (please specify)
The "Coming Home" project would serve this purpose
as they could volunteer and be connected to STEM
education in their classrooms. The new STEM
organization Umpqua Natural Leadership can
increase youth mentorship and business with
community support.

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,
Other (please specify)
Need to draw in entrepreneurship from outside known
to be successful in other communities.

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Coming Home &
Umpqua Natural Leadership STEM Hub

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,

Nonprofit organization volunteer
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Nonprofit organization volunteer,

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Beautify Main Street

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner, Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,
Other (please specify)
We need to be promoting the good things about our
area....think of Sellwood in Portland, where people
flock to find the antiques and other things.

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify)
We do need to get folks into the area. Local events
are a great way to do this....but it is getting harder to
get volunteers. We need to appeal to all ages.
Publicity throughout the whole of Oregon and
Northern California would help.

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program
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Q6: Other Ideas (Select up to two in each category) Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety
,
Other (please specify)
Hard to select two categories from this list. All are
needed! We do need to work on the image of our
Creekers! We have a tremendous little town that
suffers from an inferiority complex.

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Connection Myrtle Creek

Q8: Please tell us your community affiliations (Select up
to two in each category)

Nonprofit organization volunteer,
Other (please specify)
Churches should be engaged also....they need
members and also can provide great benefits to the
community. Schools can also help...we need to
engage all levels to preserve and enhance the living
conditions in our little bedroom community.
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,
Other (please specify)
We need to decide who we are and focus on it. a Sign
does not get people off the road, but I don't know
what does either

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

we need to clean up our overall appearance.  Why get more visitors if the businesses are to ugly to walk into.  Getting 
more visitors from California is focusing on the fresh air, low crime rate and safe school(for families).  I personally know 
dozens of people that moved here for that, and they already had family here.
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,

Chamber of Commerce Member

107 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

tear down old hospital

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Friday, May 13, 2016 11:04:49 AMFriday, May 13, 2016 11:04:49 AM
Last Modified:Last Modified:  Friday, May 13, 2016 11:11:15 AMFriday, May 13, 2016 11:11:15 AM
Time Spent:Time Spent:  00:06:2600:06:26
IP Address:IP Address:  50.45.242.17850.45.242.178

PAGE 1: Your Opinion Counts!

#90

108 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Explore Urban Renewal opportunities,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Work on youth development through youth engagement;training pathways; community pride; and mentorship programs.

Q8: Please tell us your community affiliations (Select up
to two in each category)

City leader, Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Explore Urban Renewal opportunities

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

No Pipeline

Q8: Please tell us your community affiliations (Select up
to two in each category)

Chamber of Commerce Member ,

Caring community member

COMPLETECOMPLETE
Collector:Collector:  Web Link 1 Web Link 1 (Web Link)(Web Link)
Started:Started:  Friday, May 13, 2016 11:23:47 AMFriday, May 13, 2016 11:23:47 AM
Last Modified:Last Modified:  Friday, May 13, 2016 11:28:21 AMFriday, May 13, 2016 11:28:21 AM
Time Spent:Time Spent:  00:04:3300:04:33
IP Address:IP Address:  172.56.39.117172.56.39.117

PAGE 1: Your Opinion Counts!

#92

110 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Work to make downtown Myrtle Creek a place that visitor's want to visit, with cute, unique businesses that locals and 
guests alike enjoy frequenting (think small coastal towns with cute little fun shops that people want to visit and revisit)-
give visitor's a reason to want to come back to Myrtle Creek. There are too many "thrift stores" and "used merchandise" 
stores. Tommy's is memorable for a lot of folks who enjoy revisiting, as is Soco's, and The Painted Lady, but there aren't 
any shops per say for new merchandise, or local handcrafted merchandise that would be unique to this area.
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member

112 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street
,
Other (please specify)
Work with established main street organization rather
than establish a new organization for
brainstorming/networking

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,
Other (please specify)
more events/activities to attract both locals and
visitors

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,
Other (please specify)
work through the existing main street organization to
accomplish above

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program
,
Other (please specify)
work through existing main street organization to
accomplish above

Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Get stronger engagement in Myrtle Creek Main Street Association. Really leverage opportunity being part of main street 
has to offer. Don't start yet another community organization or group - strengthen and assist existing organizations.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify) government
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify)
More events, such as farmers markets, street fairs
ect.

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Increase visitor positive experience

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Bring more better class of small business to down town

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

,<  Develop a bike and hiking trail along the river and city streets.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner,

Chamber of Commerce Member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Reduce drug abuse!

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify) Homeowner.
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Triathlon- Obviously would be at the South Umpqua Memorial Pool, bike would head out Division St toward either N or 
S Myrtle and loop back to the pool for transition, then the run would be around town- I am talking a "Sprint Triathlon" so 
it would be
500 M swim (the pool is 25 meters long)
12-15 mile bike ride
3.1 mile or 5k run
This would draw athletes and new triathletes to town to participate. Something to think about starting in Summer 2017. 
These take coordination with police and fire, as they impact driving routes.
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions

Q5: Youth Engagement (Select up to two in each
category)

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Undergo mass inventory of properties and create
database of available properties for sale/lease
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Seek ways to engage senior population ,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract medical services businesses ,

Work to develop lodging facility/hotel for visitors

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,
Other (please specify)
The negative PR needs to be addressed. Too many
people think of our town as Myrtle "Crack" or "the dirty
South." Establishing a positive, vibrant community for
others to see and respect is necessary for attracting
commerce that leads to increasing prosperity for our
community.

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,
Other (please specify)
Clean up neighborhoods. If someone drives through
our town, make it attractive to them. Incentives could
be provided for beautifying your property, or a few
free dump days might encourage people to clean up
and be presentable.

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify)
There needs to be more that we can offer people to
bring them in. Developing the park by the river,
cleaning up the disc golf course, adding better play
equipment, a water park or splash/play area for little
ones too might increase traffic from visitors. We need
to think about what events or types of places people
will travel to see. Wildlife safari is a large attraction
and if people are willing to drive there then they might
come a little farther for....

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth
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Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Developing an action plan to make our community attractive to visitors and getting started on it.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Amplify good news and happenings in Myrtle Creek
(online newsletter)
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Demolish former hospital building and create
redevelopment plan
,

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Build engagement strategy for Cycle Oregon visitors

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,
Other (please specify) School district employee
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify)
Public school educator that lives in the community
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Attract more businesses.
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Nonprofit organization volunteer,

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Build engagement strategy for Cycle Oregon visitors,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Create pathways for educated workforce to connect
with local businesses’ needs

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety
,

Seek ways to engage senior population

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify) resident
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Q1: Small Business Development Projects (Select up to
two in each category)

Establish business/organization group for
brainstorming, networking
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) Develop volunteer program (Citizen Advocates
Protection) for citizens to collaborate with MC police
to enhance public safety
,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you
most want to influence in 2016 what would it be?

Respondent skipped this
question

Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify) Interested Resident
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Specifically promote image of fun ,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Car show in the park.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street
,

Work to develop lodging facility/hotel for visitors

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Specifically promote image of fun

Q3: Property Development (Select up to two in each
category)

Improve/beautify Main Street,

Create specific plan to restore key historic properties
downtown and attract business

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Other (please specify)
I believe engaging youth is important, but should be
its own initiative. Change needs to happen now -
engaging youth will takes time to make a difference. I
believe tourism is our only hope.

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,
Other (please specify)
Seek larger scale festivals to bring in tourist and
attract folks from other communities. Grants Pass has
been successful within the last decade to increase
tourism. The bear theme downtown is inviting and
includes many activities with the bear theme. How
about Salmon as the Myrtle Creek theme?

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Bring in tourism.   Tourism has been the most successful path for small town economic growth.  However, first 
impressions are lasting ones. The downtown buildings must be attractive and inviting, such as Soco Coffee. Is there a 
possibility for rent control to help local business owners stay in business?
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,

Create marketing strategy for area wineries

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)

Q6: Other Ideas (Select up to two in each category) More fun activities for all ages like cook outs and
games in the park
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

attract more tourism with downtown revitilaztion

Q8: Please tell us your community affiliations (Select up
to two in each category)

Small business owner
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street
,
Other (please specify)
Establish arts, music and dance activities in the area
to provide a vibrant cultural environment

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,
Other (please specify)
Publicize and promote the area through all local
media outlets including newspapers, radio, TV and
social media. Provide community bulletin boards for
posters about local arts, music & dance events.

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,
Other (please specify)
Capitalize on existing public properties (e.g. Millsite
Park) and community centers to offer more arts,
music, dance, classes, workshops and cultural
activities.

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,
Other (please specify)
Recruit and promote many destination events in
addition to Cycle Oregon. Music festivals, art shows,
concerts, historical pageants, Civil War re-
enactments, carnivals, highland games are all within
the realm of possibility and would facilitate greater
and more efficient use of existing facilities (e.g.
Millsite Park, community center, grange halls, school
multi-purpose rooms, churches, etc.)
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Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,
Other (please specify)
With some oversight and guidance, get youth directly
involved in building their own desired programs
(concerts, festivals, dances, art shows, parades,
workshops, etc.)

Q6: Other Ideas (Select up to two in each category) Training programs or pathways program for
“educated” workforce to meet Myrtle Creek’s needs
,
Other (please specify)
Develop an inventory and promote existing clubs and
organizations that are service-oriented, non-profit or
that offer cultural activities (arts, music, dance, etc.)
that enrich the community. A local arts center or
gallery with monthly shows & receptions would be
outstanding. Such a venue could sponsor events, as
well as target & engage various populations from
youth to seniors with a varied array of activities and
events. Volunteer Programs and Partnerships are
also good, but they shouldn't just be for public safety
or protection. Volunteers can be recruited for many
kinds of community projects.

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

A Cultural Enrichment Project that would offer music, arts, dance, classes, workshops, art gallery, monthly art shows 
and receptions and concerts. More fully utilize existing facilities (Millsite Park, grange halls, school multi-purpose rooms, 
community centers, churches, etc.) Check out the North Douglas Performing Arts Council in Drain for an example of 
success. Also the "Downtown Initiative for Visual Arts (DIVA)" gallery in Drain that offers classes, art shows, receptions, 
monthly family fun days, movies in the park, and even now a weekly newspaper.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member,

Nonprofit organization volunteer

139 / 143

Myrtle Creek – Tri-City Area Economic Vitality Action Ideas Survey



Q1: Small Business Development Projects (Select up to
two in each category)

Create pathways for educated workforce to connect
with local businesses’ needs
,

Attract/grow small businesses to locate in
downtown/Main Street

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Create specific plan to restore key historic properties
downtown and attract business
,

Improve/beautify Main Street

Q4: Visitor Engagement (Select up to two in each
category)

Create marketing strategy for area wineries ,

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)

Q5: Youth Engagement (Select up to two in each
category)

Build an event calendar/activities calendar for youth ,

Develop a youth-business mentorship /
entrepreneurship program

Q6: Other Ideas (Select up to two in each category) Reduce drug abuse,

More fun activities for all ages like cook outs and
games in the park

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

A community garden could bring so much to our youth and community members.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Attract/grow small businesses to locate in
downtown/Main Street
,
Other (please specify)
get rid of some of the second hand and used stuff
stores and bring in better grocery stores and clothing
stores

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Establish an online presence and social media
marketing avenues (Trip Advisor, Yelp, etc.)
,

Amplify good news and happenings in Myrtle Creek
(online newsletter)

Q3: Property Development (Select up to two in each
category)

Explore Urban Renewal opportunities,

Demolish former hospital building and create
redevelopment plan

Q4: Visitor Engagement (Select up to two in each
category)

Partner with local attractions to market/advertise (Big
Lick Farm, China Ditch)
,

Create positive and welcoming experience for Cycle
Oregon participants

Q5: Youth Engagement (Select up to two in each
category)

Create more activities and events for youth ,

Build an event calendar/activities calendar for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,

Reduce drug abuse

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

more stores, like bi mart and etc.

Q8: Please tell us your community affiliations (Select up
to two in each category)

Caring community member
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Q1: Small Business Development Projects (Select up to
two in each category)

Work to develop lodging facility/hotel for visitors ,
Other (please specify)
We need to attract some manufacturers here

Q2: Community Marketing, PR and Image
Development (Select up to two in each category)

Create a common identity/image/brand – what do we
want to be known for?
,
Other (please specify)
Need.to.promote small town living here

Q3: Property Development (Select up to two in each
category)

Explore Urban Renewal opportunities,

Undergo mass inventory of properties and create
database of available properties for sale/lease

Q4: Visitor Engagement (Select up to two in each
category)

Create signage on I-5 that lets drivers know Myrtle
Creek is close/with attractions
,
Other (please specify)
Need more attractions at mill site park and.promote rv
park

Q5: Youth Engagement (Select up to two in each
category)

Connect youth to marketing opportunities (Incentives
for adding/reviewing local businesses, skate park,
pool, etc. on Yelp, Trip Advisor)
,

Create more activities and events for youth

Q6: Other Ideas (Select up to two in each category) Develop incentive or recognition program for cleaned
up, painted houses and yard clean up
,
Other (please specify)
The main problem here is residential and business
appearance.clean up the appearance and housing
and businesses values increase bringing in more
families the local.cops are.doing a fabulous job

Q7: If you had to name one project or initiative that you most want to influence in 2016 what would it be?

Promote our small.town feel it's our strongest asset .I was thinking the mayor should have a open meeting at park for 
everyone and get their influence bringing the town together is always a advantage
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Q8: Please tell us your community affiliations (Select up
to two in each category)

Other (please specify)
Local homeowner and self employed
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